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BUSH ADMINISTRATION REMAINS COMMITTED TO INCREASING TRADE OPPORTUNITIES FOR U.S AGRICULTURE

 

Announces Over $100 Million to Promote U.S. Food and Agricultural Products Overseas

 

WASHINGTON, June 26, 2002---Agriculture Secretary Ann M. Veneman and U.S. Trade Representative Robert B. Zoellick today reaffirmed the Bush Administration’s commitment to open new markets for U.S. agricultural goods and announced the release of over $100 million in Market Access Program and Quality Samples Program funds to promote U.S. agriculture products overseas.

 

Veneman and Zoellick met with agricultural groups to discuss a framework for boosting agricultural exports, which includes: the use of trade promotion programs for agriculture products overseas; aggressive plans for world trade negotiations and free trade agreements; attacks on trade barriers and subsidies that hurt U.S. agriculture; and efforts to increase world demand through economic growth and sustainable development.  

 


“Access to overseas markets is critical to American agriculture.  Partnership programs such as the Market Access Program and the Quality Samples Program are effective tools to promote U.S. agricultural exports,” stated Veneman.  “The ability of our farmers and ranchers to take full advantage of export markets also depends on passage of Trade Promotion Authority.  In addition, the new trade talks launched in Doha last year offer tremendous potential to America’s producers by expanding access to growing foreign markets.”


“We need Trade Promotion Authority to open markets for our farmers and ranchers.  With TPA the United States will be able to negotiate from a position of strength," said Zoellick. "The United States is exerting vigorous leadership in the WTO, and will push for liberalized trade in the Doha negotiations."

  


Veneman announced that 67 U.S. trade organizations would receive $90 million in funding under the 2002 Farm Bill Market Access Program (MAP).  MAP provides trade associations, state and regional trade groups and agricultural cooperatives a means to promote their products and build important markets overseas.  The new farm law also provides an additional $10 million for MAP for fiscal year 2002.  Veneman noted that those funds would be allocated later this summer. The 2002 Farm Bill provides for significant increases to MAP more than doubling funding to $200 million annually by 2006, the first increases to the program since 1996.
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In addition, some 17 organizations would share $1.34 million in funds for QSP to help create export sales by promoting awareness of U.S. agricultural products among new foreign buyers. The program provides samples of agricultural commodities to foreign importers so that U.S. agribusinesses can develop new business partnerships overseas.  A second round of funding totaling $1.16 million is expected to be available for application in July.  

The United States exports more than $1 billion of agricultural products each week, generating one fourth of farm income.  Last year, U.S. agricultural exports were valued at $51 billion.  This year, they could reach $54.5 billion, producing a trade surplus of $14.5 billion.  Agriculture generally ranks among the top six U.S. industry groups in export sales, accounting for about five percent of the nation’s total exports.

 

 

#

 

Market Access Program Initial Allocations

Fiscal Year 2002

	Organization
	Allocation

	
	

	Alaska Seafood Marketing Institute
	$2,159,319 

	American Forest & Paper Association
	$4,873,468 

	American Peanut Council
	$886,408 

	American Seafood Institute
	$239,371 

	American Seed Trade Association
	$56,099 

	American Sheep Industry Association
	$141,980 

	American Soybean Association
	$2,488,344 

	Blue Diamond Growers/Almond Board of California
	$1,158,647 

	California Agricultural Export Council
	$469,203 

	California Asparagus Commission
	$202,564 

	California Cling Peach Growers Advisory Board
	$158,157 

	California Kiwifruit Commission
	$116,287 

	California Pistachio Commission
	$750,036 

	California Prune Board
	$1,758,464 

	California Strawberry Commission
	$479,168 

	California Table Grape Commission
	$1,873,128 

	California Tomato Commission/Florida Tomato Committee
	$467,803 

	California Tree Fruit Agreement
	$762,927 

	California Walnut Commission
	$2,102,195 

	Cherry Marketing Institute
	$123,082 

	Chocolate Manufacturers Association
	$681,781 

	Cotton Council International
	$6,738,632 

	Cranberry Marketing Committee
	$559,789 

	Far West Spearmint
	$20,000 

	Florida Department of Citrus
	$3,268,806 

	Food Export USA Northeast
	$3,514,940 

	Hop Growers of America
	$80,049 

	Intertribal Agriculture Council
	$406,040 

	Mid-America International Agri-Trade Council
	$4,814,195 

	Mohair Council of America
	$36,447 

	National Association of State Departments of Agriculture
	$908,712 

	National Dry Bean Council
	$549,426 

	National Honey Board
	$97,061 

	National Potato Promotion Board
	$1,775,773 

	National Renderers Association
	$224,381 

	National Sunflower Association
	$743,375 

	National Watermelon Promotion Board
	$86,842 

	New York Wine and Grape Foundation
	$130,503 

	North American Blueberry Council
	$96,574 

	North American Export Grain Association
	$52,636 

	Northwest Wine Promotion Coalition
	$305,686 

	Oregon Seed Council
	$176,561 

	Organic Trade Association
	$39,555 

	Papaya Administrative Committee
	$54,068 

	Pear Bureau Northwest
	$1,014,137 

	Pet Food Institute
	$806,095 

	Raisin Administrative Committee
	$1,733,016 

	Southern United States Trade Association
	$3,407,018 

	Sunkist Growers, Inc
	$1,644,846 

	Texas Produce Export Association
	$63,714 

	The Catfish Institute
	$249,798 

	The Popcorn Board
	$212,217 

	U.S. Apple Association
	$395,770 

	U.S. Dairy Export Council
	$1,478,387 

	U.S. Grains Council
	$2,876,694 

	U.S. Livestock Genetics
	$715,329 

	U.S. Meat Export Federation
	$8,503,362 

	U.S. Wheat Associates
	$1,945,779 

	USA Dry Pea and Lentil Council
	$457,180 

	USA Poultry and Egg Export Council
	$2,387,104 

	USA Rice Federation/U.S. Rice Producers Association
	$2,327,425 

	WA State Fruit Commission/CA Cherry Advisory Board
	$644,754 

	Washington Apple Commission
	$2,452,067 

	Welch's Food
	$473,135 

	Western United States Agricultural Trade Association
	$6,204,246 

	Wine Institute
	$3,129,445 

	
	

	Reserve
	$250,000 

	
	

	Total
	$90,000,000 


Quality Samples Program Initial Allocations

Fiscal Year 2002

	
	
	
”



	
	
	

	Organization
	Allocation
	

	Alaska Seafood Marketing Institute
	$35,000


	

	American Hardwood Export Council

American Peanut Council
	$76,370
	

	American Sheep Industry Association
	$150,000
	

	American Soybean Association
	$70,000
	

	Cooperative Resources International

\CCranberry Marketing Committee
	$31,754
	

	Cranberry Marketing Committee

Florida Department of Citrus
	$85,000
	

	Florida Department of Citrus
	$10,000
	

	Missouri Department of Agriculture
	$60,000
	

	Mohair Council of America
	$40,000
	

	National Potato Promotion Board
	$80,000
	

	National Renderers Association
	$30,000
	

	U.S. Grains Council
	$69,000
	

	U.S. Rice Producers Association
	$58,960
	

	U.S. Wheat Associates
	$422,700
	

	USA Dry Pea and Lentil Council
	$11,000


	

	USA Rice Federation
	      $60,000


	

	Western U.S. Agricultural Trade Association
	$50,000
	

	
”
	
	

	Total
	$1,339,784251
	


