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Pork Current Status

e Another record U.S. Pork & PVM Exports
i (1,000 MTs)
year:

1,200

— Estimate about 1.1
million metric tons

— Worth more than
$2.6 billion
e 15 straight years
of growth
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Pork Highlights

e Some substitution for U.S. beef early

e Primary growth factors:

— Positioning of U.S. chilled pork as a
oremium product — Japan, Mexico and
Korea

— Consistent source of specific cuts
— Good value, safety and consistent
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Pork Program Funding

e $3.9 million from pork checkoff for programs
and implementation

e $5.1 million from MAP for pork programs

— Up from $4.7 million for ‘04/°05 due to
Increased allocation of MAP funds to USMEF
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Beef Current Status

e 133 countries U.S. Beef & BVM Exports
Imported U.S. beef In (1,000 MTs)
2003 and prior years. 1,400-

e 72 instituted bans in  1.200-
late December 2003.

— 27 markets currently
closed to U.S. beef. 800-

— Of those that have
reopened, access is
usually limited. 4004

— Six markets accounted
for 90% of '03 exports;
three remain closed.

1,000+
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Making Progress

e Evidence of progress:

— Consumer surveys, except for Japan, are
showing increasing %’s of consumers who
view U.S. beef as safe and would consider
purchasing U.S. beef. (Ipsos)

— Uptake of U.S. beef has been rapid in markets
where U.S. beef has regained access.

— Underutilized/value cuts are central to strategy
In many markets (i.e. Caribbean, Central
America, ASEAN).
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Beef Program Funding

e $7.1 million from beef checkoff for programs
and implementation.

e $6.8 million from MAP for beef programs

— Up from $4.9 million for ‘04/°05 due to
Increased allocation of MAP funds to USMEF
by FAS.

e Approximately $700,000 of state beef council,
soybean, corn funding about to be allocated to
relaunch efforts.
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Beef Program Examples
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Middle East
-- Relaunch In Egypt --

e High Quality Beef
— four major hotels and
six high-end
restaurants in Cairo.

e Liver

— Distribution expanded
from wet markets to
major retailers.

— Marriott’s JW
Steakhouse reporting
2X sales since
September introduction.
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MeXxico & Caribbean
-- Chefs’ Competition --

More than 300 chefs
participated In the
competition:

— 225 In Mexico

— 100+ in Caribbean

Competition continues
to garner interest of
top chefs and media.

Will move to every
other year event after
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Vietham

“hiit luging & cach x

Chef training programs and
menu promotions have
helped drive exports to
Vietnam to $8 million in
2005 — making it one of the
top 10 export markets.
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Japan
-- Consumer Communications --

e Intended to provide
assurances to
consumers of the
safety of U.S. beef
and create an

environment among
consumers conducive
to the re-introduction
of U.S. beef.

Brochures, print
advertising, Website,
advertorials and TV.
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Japan
-- Project J --
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With beef limited to animals that
meet certain eligibility requirements,
USMEF helped identify and promote
cuts to maximize the yield from the
eligible animals.
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Japan
-- “Nama No Kol” Relaunch Strategy--
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Korea
-- Consumer Communications --
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Looking Ahead
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MeXxico & Caribbean
-- Chef’s Competition --

Entry Form
and Recipe
Brochure Inside

Enjoy Caribbean-style
recipes from the 2005
chef finalists and find out
how you can be a Winner.

wote Jinx and Jeff Morgan, judges of the 2003-05 U.S. Meat
ok, “In the Caribbean, an eciectic blend of influsnces from
8 frults, spanking frosh seafood, and dramatically prepared
of our contest, we hanor you, our chefs, who add color.

3. Score Table for Cuts
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Europe
-- Hilton Promotion --

nam het initiatief ‘5

Putting U.S. Meat On The World’s Table




. MexXico
ew Advertising Creative --
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Central & South America
-- Value Cuts --

REEE VALUE CUTS MODERNGS

NEW CUTS FOR

Jha W W E O Instrucciones para cortar Bistecs Western de
cana y bistecs Western de punta de rochoy

THE NEW CONSUMER

MOBERNGS
CORTES NOVEDOSOS PARA EL CONSUMIDOR NUEVO
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Taiwan
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Hong Kong
-- New POS --
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Where Do We Go
From Here?

The Numbers
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The Road We Were On

U.S. Beef Exports (billion $)
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U.S. Beef/BVM to MexXico
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U.S. Beef/BVM to S. Korea
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U.S. Beef/BVM to Japan
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U.S. Beef/BVM Forecast
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Where Do We Go
From Here?

A Reality Check
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U.S. BSE Impact on

Japanese Meat Supplies
Japan Meat Consumption

Poultry | 6%
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Japanese Confidence In the
Safety of U.S. Beef

Early December
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Japanese Comfortable
Purchasing U.S. Beef

'04 Q3'04 Q4'04 Q1'0O5 Q2'05 Q3 '05 Q4 '05
Early December
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For/Against Trade Resumption

Disagree
59.9%

mReferences .

Result of survey
conducted by Asahi
Shinbun on October,
2005;

Agree : 21%
Disagree : 67%

Early January

[Reason for agree]  N=347
Low price beef will be available.
A wider choice of beef.

Easier dining out for beef bowls and Korean
barbecue.

Improved Japan-U.S. relationship.
Delicious beef will be available.

No care about origin country of beef.
Others

[Reason for disagree] N=518
Unsure about safety under the decided import conditions.

Blanket testing of all cows, as practiced in Japan, must be
practiced.

Import resumed under political pressure from the U.S.

In reality, the import conditions do not seem observed within
the U.S.

A vague feeling that safety is not ensured
Others

68.9%
60.2%

59.5%
54.4%

23.2%
1.9%




Buy/No Buy

I would buy US beef if it were on shelves at large
supermarkets. 23.8%

I would buy if celebrities and academics agreed about
US meet safety on TV and newspaper. 22.9%

Buy in total
65.5%
I would buy if well-known restaurants and hotels

started serving US beef. 20.1%

I would buy if many beef bowl restaurants and Korean
barbecue restaurants started serving US beef. 19.3%

| would buy if shops | usually use started selling US
beef. 17.8%

I would buy if traceability were confirmed. 17.8%




Will History Repeat?
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