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What is Market News?

The USDA Market News Service...

e Began on May 16, 1913, when USDA established the
Office of Markets to address marketing problems and
producer profits.

e Provides real-time coverage of prices, supply,
demand, trends, movement, and other pertinent
information affecting the trading of agricultural

commodities.
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What is Market News?

The USDA Market News Service...

e Helps to improve the efficiency of private sector
entities in marketing agricultural products, resulting
in increased returns to producers and lower costs to
consumers.

 Promotes a strategic marketing perspective that
assists producers of agricultural commodities in |
adapting their products and marketing decisions to =S = T
changing consumer demands, marketing practices, SR A
and technologies.
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Market News and Organics

 Market News takes advantage of established USDA
grades and standards as a common language that all
users can easily recognize and understand when
using market reports.

 Prior to 2002, no such standards existed for organics.

e This changed in October 2002 when the USDA
National Organic Program established a certifiable
standard for the production and marketing of
organically grown agricultural products.
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The Development of Organic Market Information

e Prior to 2002, Market News provided limited market
information for organic fruits and vegetables. The
new organic standards provided an opportunity to
expand this coverage.

e With a standard in place, Market News began to
explore ways to respond to the lack of consistent,
timely, and unbiased information for organically
grown agricultural products.

o . - . 'ﬁtﬂr'n \‘I\l‘i

ORGANIC Opthach
Qrym

N -0



The Development of Organic Market Information

* In 2003, Market News began providing detailed
information for conventional, kosher, and organic
turkey products offered by supermarkets during peak
holiday promotion periods including Easter/Passover,
Thanksgiving, and Christmas/Hanukkah.

e InJanuary 2004, Market News began publishing
weekly wholesale market information for organic
poultry and eggs in the first market report devoted
entirely to organics.
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AJ _PYO050 {
Atlanta, GA Mon. Feb 08, 2010 USDA Market News

i

; MISC. POULTRY: Weekly Certified Organic Poultry and Eggs

Certified Organic Eggs in Cartons
(price per carton delivered to first receivers)

Iahin

~ | Brown Eggs Cents/Carton Mostly
Extra Large doz. 255 — 316 275 - 310
1/2 doz. 173 — 198 173 - 188
Large doz. 225 — 310 265 - 300
1/2 doz. 160 — 189 160 - 178

| Certified Organic Young Chicken
(price per pound delivered to first receivers)

Item Cents/Pound Mostly
Whole Broiler/Fryer 196 — 300 201 - 214
= Boneless/Skinless Breast 575 — 716 660 - 684
' Bone-in Breast 360 - 421 367 - 376
Whole Legs 188 — 219 199 - 209
Thighs 199 - 245 209 - 211
Whole Wings Too Few Too Few

Note: Certified Organic denotes products grown and processed

| according to USDA"s national organic standards and certified by
| USDA-accredited State and private certification organizations.
| For more information, visit http://www.ams.usda.gov/nop/.

| Source: USDA/AMS Poultry Programs, Market News Branch & Analysis Branch
Atlanta, GA 404.562.5850 Email: PYMNATL@ams.usda.gov
http://www.ams.usda.gov/mnreports/AJ_PY050. txt

| Prepared: 08-Feb-10 11:00 AM KDF
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The Development of Organic Market Information

e The report was the result of a voluntary cooperative
effort between USDA and members of the organic
industry who recognized the need for market
information for organics.

e Within a few months, the market for organic poultry
and eggs experienced a noticeable narrowing of price
ranges as marketers incorporated the new
information into their marketing decisions.
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The Development of Organic Market Information

¥ In 2005, this report was followed by a new report

" it providing information on supermarket feature prices .
ik and activity for organic shell eggs. oy
m _ e |n 2006, similar information for organic young " i
B2 chicken products became available. i 1
B e In 2007, Market News began reporting prices for Y
F = gl - organic feed grains in the Upper Midwest and Eastern &
g Cornbelt production regions. Over time, these : =

reports were expanded to include additional organic : !

grains and feedstuffs. &
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Specialty products are produced from chickens raised on an all vegetable dint without antibiotics and are minimally proceseed. USDA Certified Organic are produscts grown and processed aecording to LISDA™ national

orgamic standards and certified by USDA-accredited State and private certification crganizations. For more information, visit http:fwaw.ams. usda.gosinop.
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USDA USDA Weekly Retail Chicken Feature Activity - USDA Certified Organic and Specialty Chicken Fri. Jan 15, 2010
Advertised Prices for Chicken to Consumers at Major Retail Supermarket Outlets during the period of 0115 thru 047241,
_ {prices in dollars per pound, fresh way-pack product unkess otherwise noted)
R A Vs P P % of Stores [Festuri cinlty! ic Chicken vs. Regular Product™
SPECIALTY CHICKEN USDA ORGANIC CHICKEN uring Specalty/Org=n = . I
THIS WEEK LAST WEEK LAST YEAR THIS WEEEK | LASTWEEK | LAST YEAR 18%
Feature Rate ™ 18.8% of 20.6% of 108%of [27%of 18.200| 105%cf |1.4% of 12,500
18,200 outiets | 19,200 outlets | 18,600 cutlets outlets 18,800 outlets outlets
Activity Index ¥ 4,150 7470 3,160 T80 1,710 B20
Sriores Wid Avg | Stores Wi Aveg | Stores Wid Avg | Stores Wid Avg | Steres Wid Avg | Soms WidAwg || 15
Whole Fryer 320 1.58( 1,550 1.74( 1,080 178 350 285 30 489 10 3.8
Bnls/Sknls Breact D40 477 2,300 4000 1,110 4.80( 400 A.77] 1.680 7.300 @10 T.ig
Breast Tenders 170 5.9 G20 5.01 160 3.84 10 .88 a0 1028
Split, bn-in Breast 100 282 470 2.88 310 451 e
Whole Wings 10 0.2
" Leg Quarters 40  100( 120 125 110 137 — - - - -
| Legs 2 21z 10 188 o "
Thighs 1.050 1.70( 370 1.53( 1,180 1.73 10 288 a0 2.8 %
Drumisticks: 1,070 1.71| 360 1.50( 1,110 1.71 10 288 a0 3.08 LeElER R 1E= sl ek - bl
BIS Thighs BO 287 270 2.57 210 253 75 % = toital shone count for S pecialty hemsiby k) store count for the same s&t of regular ams.
SPECIALTY MORTHEAST LS. SOUTHEAST U5, MIDWEST LS. SOUTH CENTRAL LS. SOUTHYWEST LS. NORTHWEST LS.
Feature Rate ™ | 43.8% of 4,000 sampled outlets | 0.5% of 5,100 sampled outlets | 12.0% of 3,200 sampled outlets| 10.6% of 3,500 sampled outlets | 3.0% of 2,400 sampled outlets | 14.9% of 1,000 sampled outists
Artivity Index Actyity Index = 2,730 Activity Index = 520 Actiwity Index = 300 Bptivity Index = 2210 Activity Index = 110 Activity Index = 70
price range stores  wid awg) price range stores wad avgl price ramege  stores  wid awg  price range stores wad avg) price range  stomes wid price range stores  wid avg
Whele Fryer 130 - 248 100 1.84] 430 - 148 50 144) 080 -482 4 144 158 50 1880 1.2 - 158 0 1.48) 148 -158 M 154
Bnls/5knls Breast 288 - 582 570 478 548 110 548 275 - 480 170 4 B3 389 -480 40 426 188 - 529 30 188 480 -5208 20 513
Breast Tenders 540 - 582 170 5.86
o | Split, bn-in Breast 348 i 349 280 20 2e8] 158 -2.49 20 2.00 288 - 329 30 280 3.8 o 329
[ Whole Wings
Leg Quarters 0ee -1.82 10 1.24 0.a@ 180 088 0.e@ 20 DEd( 089 -080 200 086 1.88 10 1.88
| Legs
| Thighs 148 - 248 210 170 ®.89 -188 B0 174 168 60 1.68
Drumisticks: 148 - 248 930 171 789 -188 B0 174 168 60 1.68 'E
| BIS Thighs 258 - 388 pai 317 3e0 10 388 180 - 440 40 2225 440 10 449 o
ORGANIC 11.8% of 4,000 sampled outlets | 0.0% of 5,100 sampled outlets | 0.2% of 3,200 sampled cutlets | 0.0% of 3,500 sampled outlets | 0.6% of 2,400 sampled outlets | 1.7% of 1,000 sampled outlets
. Actvity Index = 500 Actvity Index = 10 Activity Index = 0 Activity Index = 0 Activity Index = 150 Activity Index = 30 e}
Whole Fryer 240 - 382 3o 278 348 0 348 2068 - 7.09 20 285 T_BE o 7.89 ———
Bnls/5knls Breast 580 -pg2 260 6.18 588 - 7.89 1320 T80 580 0 589 =
Breast Tenders B.00 10 6.99 |pam
Sglit, bn-in Breast .
| Whole Wings
| Legs
Thighs 288 10 2.5
| Drumsticks 18R 10 188
BIS Thighs
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The Development of Organic Market Information

* In 2007, the Market News information database was
modified to segregate organic from conventional fruit
and vegetable data.

e This information was then made available on the
USDA Market News Portal, allowing public accessto
current and historical market information on organic
fruits and vegetables.
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The Development of Organic Market Information

» Many of these organic reporting projects were made
possible through outside funding.

e The 2002 Farm Bill called upon the USDA’s Risk
Management Agency (RMA) to develop a separate
price series for organics.

e RMA partnered with USDA Market News to provide
funding to develop organic market information.
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The Development of Organic Market Information

 The 2008 Farm Bill called upon the Secretary to,
“collect and report data on the production and
marketing of organic agricultural products.”

e The Bill also provided temporary funding in support
of these efforts.

* In response, Market News began to develop new
ways to enhance and expand market news
information for organics.
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The Development of Organic Market Information

e |In October 2008, price information for organic fruits
and vegetables, advertised each week in supermarket
circulars, became available. At the same time, a
“community” was added to the Market News Portal
devoted to sharing market information for organic
fruits and vegetables.

In the Fall of 2009, a report encompassing all organic | .g
feed grain and feedstuff market information was = = =2

launched.
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|2 USDA Fruit and Vegetable Retail Report VOL. IV — No. 05

2 [ § _— Page 8 {
F et Week of Friday, February 5, 2010

i =

Weekly Snapshot of Organic Retail Features

This supplemental report is a list of other organic items found in the retail ads of those stores surveyed as
part of the National Fruit and Vegetable Report. The prices shown are the range of prices encountered
and are not weighted average prices. Descriptions of the items are largely as shown in the retail ads.

I Prices are in dollars.

Item Unit of Sale Price range
Apples, Braebum Per pound 0.99 -1.49
Apples, Cameo Per pound 0.98 -1.99
Apples, Fuji Per pound 099 -1.99
Apples, Fuji 3 pound bag 3.99
Apples, Gala Per pound 0.99 -1.99
Apples, Gala 3 pound bag 2.99 -3.99
Apples, Golden Delicious Per pound 1.49
Apples, Granny Smith Per pound 1.49
Apples, Pink Lady/Cripps Pink Per pound 1.99
Apples, Red Delicious Per pound 1.49 -2.79
Arugula, Baby Type 11 ounce container 3.99
Awocados, Hass Each 0.58 -2.00
Blueberries 4 4 ounce container 329

Bluebermes 6 ounce container 2.98 -3.99
Bluebermes 11 ounce container 4.88

Blueberries 16 ounce container 3.99
Broccoli, Baby Hybrd Type Per bunch 1.99
Carrots Per bunch 1.59 -2.99
Carrots Per pound 0.99 -1.50
Carmots 2 pound bag 1.99
Cauliflower Per pound 1.58 -1.99
Celery Each 1.28 -2.49
Cucumbers Each 0.89 -1.50
Grapefruit, Red Per pound 1.29
Grapefruit, Red or Pink Each 0.99 -2.00
Greens, Collard Each 3.99
Kale, Green Each 3.99
Lemons Each 0.50 -0.99
Lemons Per pound 0.99
Lemons 2 pound bag 289 -399
Lettuce, Iceberg Each 1.69 -2.79
Lettuce, Leaf, Red or Green Each 1.29 -1.58
Lettuce, Romaine Each 1.29
Lettuce, Romaine Hearts 3 count package 2.50 -2.79
Mangoes Each 1.48 -1.69

Mangoes 2 count package 2.99
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National Organic Grain and Feedstuffs
Des Moines, lowa Thu, Jan 28, 2010 USDA Livestock & Grain Market News
[Ei-eekly Waizhted Averaze Report for the Week Ending 0127110 {
Compared to two weeks ago, national organic grain and feedstuff prices were mixed on light demand and moderate offerings. However. i
wheat is seeing heavy offerings and light demand. Organic flax meal was reported from $640 to $665 per ton in the Upper Midwest
| region. Prices for food grade white mullet were reported from 14 to 18 cents per pound. Organic alfalfa prices were from $1.00 to $1.08
| per RFQ point.
I [T report inchudes iformation from fhe following reports and oiher areas: Toper Midwest Tastern Combelt ;
| Mmﬂwmmﬁwﬁnﬁmwﬁ%ﬁdc@rmm roasted saybeans & hay, S/ton; sunflowers & spelt, cemtz1b
| Weighted Average L j .
| Price This Week 2 Weeks Aro  Year Awo National Organic Feed Corn Prices (3/bu)
| JCrzanic Com 512
| Food Yellow 700 - 750 715 7.09 . S
Feed Yellow 500 - 640 5.54 5.39 566 ™
o amic Sovt 20— et Y
Food Grade 1975 - 2360 2132 19.98 @ c T,
Feed Grade 1550 - 1750 1692 1584 2018 A\ N
Meal 745.00 - 825.00 75782 ® ~
Foasted 57 —— —
[Chrzanie Oats = ™
Food Grade - TN
Feed Grade 30 - 340 in 330 &
lOrzanic Baley s v M oa w3 1 A 3 o w b
Feed Grade 369 - 460 412 432 b~ 38

JChrzanie Flax
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The Development of Organic Market Information

e Also in the Fall of 2009, bi-weekly reporting of
advertised prices for organic milk and dairy products
was made available to the public.

e This information is complemented by an in-store
survey of non-advertised organic dairy price
informati On in Ma di S On’ Wl,COm pa r EdWith ,,,,,,,,,,,,,,,,,,,,
advertised prices for the same location.

e In January 2010, specialty shell egg inventory
information, including organic shell egg inventory,
was made public.
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MD DA900 Organic Dairy Market Overview

MADISON, WI. January 29, 2010 (REPORTING WEEK 4)

ORGANIC DAIRY MARKET OVERVIEW

- | The year opened with a continuing increase in the percentage of
organic dairy content in supermarket newspaper ads. Organic
| dairy content this period surpassed the last reporting period,
which had surpassed any of the reporting periods in 2009, dating
to early October when this survey series began. During the
| second period, organic dairy ads were included in 48.7% of 9,124
| surveyed supermarket ads appearing in newspapers throughout the
| United States. However, this lags non-organic dairy which
| appeared in nearly 100% of surveyed ads this period. Also for
the First time in this series, three of the six regions of the
United States topped 50% of ads having organic dairy content.
The Southwest dominated all regions in the percentage of ads for
the second consecutive period, with 72.3% organic dairy content.
Second was the Northeast with 63.1% organic content, closely
followed by the Northwest with 59.1%. Some organic dairy
processors report sales results for the opening of 2010 as being
better than for the opening of 2009. Organic milk sales from a
national perspective are described as "strong" related to
| expectations by some processors. Sales of organic milk and
| dairy products are believed to be driven not only by absolute
price, but also by the price of non-organic milk and dairy
products. A smaller gap is more likely to encourage higher
organic dairy sales. The overall national gap is perceived by
some organic processors as having narrowed, which helped organic
| dairy sales. Although most organic milk above single serving
.| size is sold in half gallons and gallons, more placements of
| organic milk quarts have appeared in recent weeks.
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! NW_PY022
= Washington, DC Mon. Feb 08, 2010 USDA Market News i!
SHELL EGGS: Weekly Shell Egg Inventory (Mon)

Specialty Shell Egg Inventory 2/

Shell Egg stocks on hand to be marketed as specialty 1/
(30 Dozen cases - in thousands)

North South South 5-Area
Northeast Central Central Atlantic Pacific
| Large Curr Wk 3.9 6.2 3.0 4.0 4.8 21.9
| Change 1.3 -1.3 -0.2 -1.0 -7%

0.0 10.3
0.0 2%

0
3.6
0.5

| Ungraded Curr Wk 0.0 6.7
Change 0.0 3.8

Total Curr Wk 3.9 12.9 4.0 32.2
| Percent 24% -20% 9%

Number of Percent Number of
Cooperators

| 1/ Information supplied by a universe of size indicated by the number of cooperators.
Cooperators normally have stocks on hand each Monday A.M. and must report in both

| the current and previous week. This is a representative sample of the U.S. inventory

| and includes eggs packed for export when in cooperator"s coolers.

| 2/ Specialty eggs include certified organic, nutritionally enhanced, cage-free, and

vegetarian-fed types.
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Supporting Activities

* |n addition to providing increased organic market
information, Market News has been involved in
activities in support of organic market reporting
including...

Participation at organic trade shows.

e Sponsorship of outreach efforts to identify

organic industry information needs.

Sponsorship of stakeholder listening sessions.

Cooperation with the Organic Trade Association
and the Organic Farming Research Foundation.
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Challenges to Improving Organic Information

Difficult to gather information efficiently due to a
large number of smaller scale organic producers.

Many organic products are marketed directly or in
limited volumes to local markets.

Many organic items are seasonally produced (e.g.
turkeys) resulting in inconsistent coverage.

Many organic items are priced on a cost of
production basis or priced on long term contracts.

Many organic producers and marketers are reluctant
to share market information freely.
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Future Development

* To date, Market News provides market information
on a broad range of organically-grown agricultural
products in over 11 market reports.

e Beyond expansion of existing reports, work continues
with a number of new initiatives including...

e Reporting farmer prices for organic milk.

e Reporting the percentage of organic shell eggs on
| Wenton Sndinproduction: | T
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Future Development

Reporting weekly organic chicken and turkey
production.

Development of a new report containing all
market data for organic fruits and vegetables.

* Development of a new report serving as the sole . '
source for information relating to organic poultry
and egg production, inventory, and wholesale

and retail feature.
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Future Development

Expanded access to historical organic data on the
USDA Market News Portal.

Reporting organic beans, peas, and lentils.

g imported organic grains and feedstuffs.

Reporting organic livestock and wholesale red

meat products.
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