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Stephen Slinsky

Economist, Cotton and Tobacco Programs

USDA’s Agricultural Marketing Service

Memphis, TN

As Economist for the Agricultural Marketing Service’s Cotton and Tobacco Programs, Stephen Slinsky is responsible for the valuation of the Programs’ user fees, the enhancement of budgeting methodologies and tools, the evaluation of service and lease contracts, the economic assessment of research and development projects, and the monitoring of U.S. and world cotton market conditions.  Prior to joining USDA in 2008, Dr. Slinsky served as the Assistant Director of Economic Services with the National Cotton Council of America and a Research Associate for the Agricultural Policy Analysis Center located at The University of Tennessee, Knoxville.  Steve has a B.S. in Animal Science and M.S. in Agricultural Economics from the University of Tennessee, Knoxville and a Ph.D. in Agricultural Economics from Purdue University.
