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Susan Weller began managing the US Potato Board’s International Frozen program in July 2002. Her frozen program focus is to expand the sales of US frozen potato products through new and alternative channels as well as new products including value-added specialty cut potatoes.  She has also worked hard to ensure those in other countries know why they should buy US frozen fries thru solid research and marketing efforts.  A highlight of her job is coordinating the dissemination of positive potato messages for the international potato programs through successful nutrition campaigns and PR work.  She has headed various research projects for the USPB, including of recent, a two week market research study in the emerging markets of Myanmar and Cambodia.
Weller’s career portfolio includes export, retail, foodservice, education, as well as healthcare experience.  She came to the Board after working for a Japanese food company for six years, where she managed Export Development and Marketing.  Additionally, she lived in Japan for five years performing a variety of professional responsibilities; including working for various Japanese government agencies and co-hosting a Japanese satellite TV program.  She has also been involved in retail as an Executive Area Manager for the Target Corporation retail chain.
Susan graduated from the University of Colorado, Boulder with a business degree in international marketing.  Just after graduation, she decided to learn more about the world by tooling around Europe for four months where she ended up in Northern Spain to study the Basque and Spanish cultures and languages.  She later studied at Nanzan University for two years immersed in Japanese language, business and culture. 
