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VENEMAN SELECTS JAMES G. BUTLER AS DEPUTY UNDER SECRETARY OF MARKETING AND REGULATORY PROGRAMS

WASHINGTON, Sept. 18, 2001--Agriculture Secretary Ann M. Veneman today announced the selection of James G. Butler as the new deputy under secretary of USDA's Marketing and Regulatory Programs.

For the last 11 years, Butler worked for The Texas A&M University System in several positions. Most recently, he was the Deputy Vice Chancellor for Agriculture and Life Sciences.  Prior to that, he served as the Associate and Assistant Vice Chancellor for External Affairs for the University. 

"I have a very high regard for Jim and the work he=s done in agriculture, both in academia and in the private sector,@ Veneman said.  “He brings to USDA a thorough knowledge and understanding of agriculture that will serve our Department well.@ 

Before joining Texas A&M, Butler worked for the National Wool Growers Association as their Executive Vice President. His previous experience includes working with sheep producers and the industry as an Extension Sheep Specialist with Colorado State University.   Butler also gained extensive ranching, sheep feeding and wool warehouse management experience while living in New Mexico. 
As part owner of a purebred Charolais cattle operation in Brazos County, Texas, Butler has more than thirty years experience in the livestock industry. He is also a member of the National Cattleman=s Beef Association, the Texas Farm Bureau, and the American International Charolais Association. 

USDA=s Marketing and Regulatory Programs has a broad responsibility for

assisting and protecting American agriculture and the food supply. Through the Agricultural Marketing Service, the Animal and Plant Health Inspection Service, and the Grain Inspection, Packers and Stockyards Administration, Marketing and Regulatory Programs safeguards America=s animals and crops from pests and diseases, monitors the agricultural marketing system, ensures fair trade practices, and assures value and quality in agricultural products that are bought and sold. 
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