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VENEMAN NAMES MEMBERS TO NATIONAL WATERMELON

PROMOTION BOARD

WASHINGTON, Sept. 15, 2003 –– Agriculture Secretary Ann M. Veneman today announced the appointment of members to serve on the National Watermelon Promotion Board.

“I am pleased that these individuals have agreed to serve on the National Watermelon Promotion Board,” said Veneman.

One producer member has been reappointed for a second term.  Seven producer members and eight handler members have been appointed to serve on the board for the next three‑year term of office that begins Jan. 1, 2004, and ends Dec. 31, 2006.

The reappointed member is from District 3: Ricky A. Jackson of Cordele, Ga.  

Newly appointed producer members are:  District 2 – Rantz K. Smith of Trenton, Fla., and Dan C. Thomas of Bell, Fla.;  District 3 – Joe V. Simmons of Pineview, Ga.;  District 6 –   Rodney P. Stephens of Comanche, Texas, and Paul E. Wiggins of Snook, Texas; and District 7 – Gary M. Schubert of Hobbs, N.M., and Arthur H. Saikhon Jr. of El Centro, Calif.

Newly appointed handler members are: District 2 – Shawn Valentine‑Shurley of Center Hill, Fla., and Rose M. Elliotte of Brandford, Fla.; District 3 – James G. Leger of Cordele, Ga., and Bradley J. O'Neal of Fairfax, S.C.; District 6 – Nowell W. Borders of McAllen, Texas, and Joseph D. Wiggins of Center, Texas; and District 7 – James R. Auchard of La Quinta, Calif., and Brent A. Harrison of Nogales, Ariz.    

The producer members were nominated by producers; the handler members were nominated by handlers. Watermelon producers, handlers and importers finance the board’s programs through assessments.

The board administers the Watermelon Research and Promotion Plan under the supervision of USDA’s Agricultural Marketing Service. Under the plan, which became effective in 1989, the board conducts a coordinated program of promotion, research and consumer and industry information in order to maintain and expand the market for watermelons. More information is at http://www.ams.usda.gov/fv/rpb.html.
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