[image: image1.jpg]USDA
SO




                                                                                                                                                                            U.S. Department of Agriculture eGovernment Program


Where We’d Be Proud to Be

	A. Presidential Initiative
	B. USDA/Enterprise-wide or

Cross-Mission Area
	C. Agency-Specific

Efforts
	D. Current Progress

(where are we?)
	E. What Efforts from Column C Are We Migrating? Potential Cost Savings
	F. Target Date for Completion or Migration
	G. What Would Make You Proud? (by July 2004)



	GovBenefits.

GOV


	There is no specific USDA-wide task associated with supporting this Presidential Initiative.
	The Food and Nutrition Service, at the direction of OMB, has completed the Food Stamps Pre-Screening Eligibility Tool, which can help a person determine if he/she is eligible for Food Stamps.  The tool can be accessed from GovBenefits, and provides a more detailed analysis of potential eligibility.
	Phase 1 of the initiative has been completed.  All appropriate federally-administered benefit programs are represented in GovBenefits, including 32 USDA programs.

Phase 2, where GovBenefits includes benefits programs from states, is well underway.  A state program working group has been formed and reviews and selects state programs for inclusion in GovBenefits.

A configuration review board works on re-design, Section 508 compliance and 
usability issues. 

Efforts are underway to plan for on-line applications for programs.  

GovBenefits is not designed to be a cost-savings initiative, but rather to provide benefit program information on customer terms.
	Does not apply.
	Does not apply.
	We will be proud to have accomplished the following goals:

1. At least one benefit program from each state will be included in GovBenefits.

2. Each state will have a link to GovBenefits from the state homepage

3. Standards will be set for data sharing and the online application form.
4. A formal process for reviewing USDA programs will be completed.

5. An updated marketing and communications strategy will be completed.



