From: Brenda Powell [mailto:bapowell@ers.usda.gov] 

Sent: Tuesday, May 13, 2003 2:06 PM

To: EGOV

Cc: Gina Pearson

Subject: Overview of ERS web satisfaction survey results

As Gina promised, here is the summary of results for the ERS web satisfaction survey from January 14 to March 26 with 640 respondents.

For this period, the customer satisfaction score averaged a score of 70. Site performance averaged a score of 80, followed by: Content, 77 Functionality, 73 Look & feel, 72 Navigation, 67 and 

Search engine, 67.

Future behavior scores:

A score of 81 for would recommend site to others category and

A score of 85 for would return category

For this period, largest audience groups were: Academic-researchers, 14% Undergraduate and graduate students, 14% Agribusiness reps, 12% Consultants, 10%

How often do respondents visit the site--

32% of the 640 respondents were first-time visitors, 

28% visist the site about once and week, and 

19% visit about once a month.

What do you want to see more of on the ERS site?

More interactive data tools and models was the first choice (35%) with information tailored to specific audience groups second (28%).

Main reason for visit to ERS website?

46% visited the site to get specific data or data series and 

28% visited to find background material for their own research.

How will they use the information?

Wanting facts and figures came in highest (25%), followed by wanting background material for a report (21%), wanting to download data to conduct analysis (17%), and using information for a presentation (13%).

