RMA Audience Questionnaire: USDA Employee


1. I work for USDA’s _____________________________ Agency/Service.


2. My job title is _____________________________ and I am / am not a manager.


3. I usually visit the RMA web site (www.rma.usda.gov): ___ times/day  |  ___ times/week  |  ___ times/month.
  

4. At work, I spend ___ minutes/visit on sites other than RMA’s web site.


5. At work, I spend ___ hours/day online, excluding e-mail.


6. When working at home, I spend ___ hours/week online, excluding e-mail.


7. My typical deadline is:  ___ minutes  |  ___ hours  |  ___ days  |  ___ weeks


8. My connection at work is:  T1 or higher  |  DSL  |  Cable modem  |  Dial-up  |  Don’t know.


9. My connection at home is: T1 or higher  |  DSL  |  Cable modem  |  Dial-up  |  Don’t know.

10. When on official travel, I spend ___ days/month online, excluding e-mail.


Please rank the following from 1 (inaccurate) to 5 (very accurate).


Rank (1-5)

11. I spend most of my time at work:

a.  Analyzing data.
 ___

b.  Managing data/applications
___

c.  Reviewing/researching current/proposed ag policies
___

d.  Managing Agency communications
___

e.  Preparing Hill briefing material
___

f.   Writing/reviewing speeches
___
g.  Managing direct customer interactions (such as a field/county office)
___

h.  Producing print/web material
___

i.   Handling media requests
___

j.   Handling congressional inquiries/meeting with staff
___

k.  Managing compliance issues
___

l.   Managing agency communications
___

n.  Reviewing Agency/Departmental correspondence
___
o.  Responding to FOIA requests
___

p.  Responding to strategic planning requests
___

q.  Managing HR/supervising staff
___

r.   Managing civil rights/union issues
___

s.  Educating producers/managing external training activities
___

t.   Managing staff training activities
___

u.  Other: ______________________________________
___

12. I gather my agricultural information from:

a.  USDA web site
___
b.  Ag AM
___ 

c.  RMA web site (www.rma.usda.gov)
___

d.  Other USDA agency sites
___


Please list most used sites: __________________________________

e.  Other government web sites
___


Please list most used sites: __________________________________

f.   Congressional web sites
___

g.  THOMAS
___

h.  Crop insurance company web sites
___

h.  Personal contacts.
 ___

i.   Report/journal/newspaper subscriptions
___


Please list most used publications: ____________________________

j.   University web sites
___

k.  Commercial/agribusiness web sites
___
l.   Media web sites
___
m. Other: ___________________________________________________
___

13. When I am online at work, I am:

a.  Using e-mail.
 ___

b.  Using the internet to: (% of online time)

Research/factcheck material.
 ___  (___%)

Track media coverage of a current ag issue.
 ___  (___%)

Find contact information.
 ___  (___%)

Find subject-matter experts.
 ___  (___%)

Other
___  (___%)

14. When I’m online, the types of crop insurance/risk management information I’m looking for are:

a.  Crop policy language
___

b.  Crop insurance business (such as number of acres enrolled)
___

c.  Insurable crops
___

d.  Pilot programs
___

e.  Federal Crop Insurance Corporation
___

f.   Crop insurance company listing
___

g.  Events/calendar
___

h.  What’s available by state
___

i.   What’s available by crop
___

j.   News
___

k.  General program information


l.   Subject matter contact information
___

m. Historical/info about the agency
___

n.  Program compliance
___

o.  Types of producers insured (such as limited-resource)
___

p.  Other: __________________________________________
___

15. For my online ag information needs, I prefer:
a.  A narrow subject focus
___
b.  A broad subject focus
___

c.  Decision-level information
___
d.  Summarized information before downloading reports
___

e.  Easy to navigate data (i.e. I can select a range of years, states, other information from the entry screen)
___
f.   Search boxes
___

g.  Signing up for e-mail updates for new material based on my prefs
___

h.  Topic-based news/hot topics
___

i.   Personalization of the site (i.e. MyRMA)
___

j.   Other: ___________________________________________
___

16. I visit the RMA web site ___ times/week and spend ___ minutes/visit.


17. The information on the RMA site is:                      Rank: 1 (not true)-5 (very true)
a.  Accurate
___
b.  Timely
___
c.  Useful
___
d.  Easy to find
___
e.  Clearly written
___
f.   Presented clearly
___
g.  In a useful file format  (HTML, PDF, etc.)
___
h.  Quick to load in my browser
___


18. The RMA web site needs more: ____________________________________


19. The RMA web site needs less: _____________________________________


20. The RMA web site has sufficient: ___________________________________


21. My overall satisfaction with the RMA web site is (1-10):
___


22. My overall satisfaction with RMA is (1-10):
___

Gender: M  | F	Education: Bach  |  Mast  |  PhD	Age Range:  <35  |  35-45  |  46-55  |  56-65  |  65+








