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The Impact of the Feeding America Network

[ ] [ ) \4/1V6e T\(/elrl\ll_eUON We source and distribute
10 MEALS
' ' AMERICANS for each $1 donated

annually, including 12 million
children and 7 million seniors

ﬂ We provide /
3.3 BILLION MEALS
each year to peoplein need

We source

1 BILLION POUNDS

of fruits and vegetables
by the network

/-.\ We have 2 MILLION
200 FOOD BANKS VOLUNTEERS
a w help carry out our vision for a

in the Feeding America network
hunger-free America

Source: Network Activity Report and Hunger in America 2014


Presenter
Presentation Notes
Hunger in America 2010 numbers:
37 million Americans served annually, including 14 million children and 3 million seniors
650,000 volunteers

Hunger in America 2014 (HIA 2014) includes a number of improvements based on recommendations from the network following the Hunger in America 2010 (HIA 2010) study. These methodology improvements affect the comparability of this study to the previous study. For this reason, we recommend exercising caution and making sure that you and your audiences fully understand the limitations should you decide to make any comparisons between the two studies.  

Feeding America is still serving the same number of households – however the number of children per household has decreased.  This is partly due to a decline in birth rate during the recession.  Overall, we believe we are vastly under representing the number of children we serve because we cannot ethically interview/survey children – making it hard for us to get a full understanding of this population and Feeding America's service to them. 
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Feeding America is a leading waste diversion
partner across the food supply chain
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2.2 billion pounds currently diverted from landfill =
1.9 billion meals to feed communities

o Growers, packers, & shippers 9 Manufacturing e Retail

Food Retailers

Farming Agri-processing Distributors Food Service

Feeding America partners with top industry groups and companies in
the retail, manufacturing, and produce spaces, among others



Pounds by channel

Channel Ibs by fiscal year

FYO7 FY08

Note: FY15 pounds are forecasted

FY09

FY10

FY11

FY12

FY13

FY14

FY15F

‘07-"15F
Channel growth (%)
Purchasing 9
Produce 9
Fed Com 7
Manu 2
Retalil 21
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Retail: Pounds from retail, the fastest-growing FA
sourcing channel, reached ~1.2 in FY14

FA solutions

=TI « >22B Ibs. of food were lost in-store
F H o . . .
arming Harvesting F_eedlng_ Amerlca_and its network Wor_ks
with national, regional, and local retailers
Post-harvest to collect as much of that waste as
Brocessi possible
- *  The Online Marketplace program is an
Production initiative that connects agencies and
food banks with foodservice, c-store,
Packaging and other donors
Wholesaling
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Donation Distribution Agency [ client
distribution



https://www.hungernet.org/sites/famedia/photos/Families/DSC_3121.JPG
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Contact us if you have further questions or want
to continue the dialogue

For more information contact:

Eric Davis
Managing Director of Retail Product Sourcing

edavis@feedingamerica.org
312-641-6835
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