




 

 



 








New Jobs                                 4,719 
Business Taxes     $19,632,494 
Increase earnings  $124,754,720 

New Detroit Food System Economic Study Underway! 
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Government & NGO’s 
• MDARD 
• DHS 
• MEDC 
• DEGC 
• EMC 
• SBTDC 
• Work Force Development 
Businesses 
• Growers 
• Processors 
• Distributors 
• Suppliers 
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Detroit Eastern Market 

Healthy Metropolitan Food Hub 
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