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Why Extension?

* In a world of Google and Wikipedia, why is
Cooperative Extension needed?
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Complex Problems Need More Than A
Website

JOIN US ON: twikker

The Different Faces
ot Substance Abuse

About Us

Resourr=-

#In Kentucky counties.
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Innovations for the Next Century —
Motivating Characteristics

Trustworthy
Source

General Market Research

Most of all, people want a resource they can trust. They also want
convenient access to the best information and knowledgeable /

G reat Staff committed staff they can turn to for help.

Motivating Power of Characteristic*

CO nve n ie nt Trustworthy Source I 53
Great Staff —— 76

AC Ce SS Convenient Access . 7 5

e urrent/Reliable Information I

Current/Reliable e, "
Expert Review ._ 72

Information Quality of Life I 70
Change Agents 66

Expert Review ket B¢

In-person Support 62

University Connection

Experience }

- ] *Motivating power on a 0-100 scale where 0 = ‘Not Motivating’ and 100 = ‘Extremely Motivating." Needs ha
L.(_)pt?l‘nlcuj' grouped into highly (MP score = 70+); moderately ( MP score = 40-69); and less motivating (MP score <40)




Copernicus Brand Value Study of
Extension

“There is broad consensus
between Extension
Stakeholders and the
General Public on what
Extension should “stand Extension Brand Value Research
for” B

Copernicus Brand Value
Study
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Copernicus Extension Brand Marketing

“The brand building task
therefore becomes one
of maintaining high
service levels

Extension Brand Value Research

and

expanding
communication of what
Extension delivers”
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Innovations for the Next Century -
Personnel




Innovations — 215t Century Extension
Professionals

ithe
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UNL Extension Spo N Pe SOnne\



Innovations — Ability to Rapidly Adapt

EDEN Extension Disaster Education Network

P
._m&__,..
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Innovtions: eXtension.org

Fiventes B Wet E (Lafien: *
B . Repars - eXtendion Etension Master Garde... % @8 Mew Tab B * B - LY mm o+ Pagew Salety~ Took~- v
ﬁ hese resources are brought to you by the Cooperative Extension System and your Local Institution

e -
& J

I'K COOPERATIVE EXTENSION SERVICE F . a
: eAlension™

University of Kentucky — College of Agriculture

Local Extension offices near you Learn more about this institution sebect a different institubor

mmainm Mactar
L= 1i=11e] .[.-::'J‘c: LE

Caardanar
wWAO WG 1G]

W
|

People. Plants. Partnerships

EXTENSION Extension Master Gardener National

\.’ Survey Popularity of Gardening. Landscaping

C AL5E5 ‘?lli- l-'-l'l'l'.‘. 1N E Xpans -S.'\-<'I'.-
e — Throughout the United States 94 865 Extansion Master
MASTER Gardeners volunteers contributed 5, 197573 hours educating the
CARDENER public [:-rl‘.ru'ltjlrlu youth programs and Mississippi County E

Becomes Focal Point for Gardening

More...

/ More j

& Intermet | Protected Mode: On g~ 1% -
1 i




e Urban Programming

Innovations — Value
in the Urban Market

National
Urban I'xtension
Lﬂnferencf |

Farmers'
Market

ien5|on

Amern:u s Research-based
Learning Network™

J EATUHDA?

G-(diamtill 1 PM
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Innovations — Urban Ag

THE UNIVERSITY OF GEORGIA
COLLEGE OF AGRICULTURAL & ENVIRONMENTAL SCIENCES

ABOUT CAES DEPARTMENTS ACADEMICS EXTENSION RESEARCH PUBLICATIONS TOPICS A-F CALENDAR NEWS

[ UGA Center for Urban Agriculture

* Urban Ag Home 2
= fbout Us "JH . ﬂ :
* Home & Garden -

* Research Garden

* Industry

* Certifications

P Waste Waler
Management

* Spanish Language
Resources

' County Agents

* Events

* Landscape Alert

* Safety Makes
Sense

Site Search ! I ..
tificat Waste Water Spanish Language
¥ Advanced Master Management Resources

Online training for 6000 urban ag e
businesses (GA) E(jé%ﬂEt[\}fg []]E)tﬁ




Innovations in Partnerships

Donate

Home  wAbout 4-H v Programs

w Get Involved

o

FIND YOUR LOCAL 4-H MY4-H SHOP4-H 4+

w Resources

= *"f = .
P\
-
‘ 2l t‘l ' 5
a =% - ]
n X v
o Ve

Give the gift of life—d

About 4-H
Research
Partners

Leadership

wAbout 4-H

FIND YOUR LOCAL 4H MY4H SHOP4H 4-H CENTER - INFORMATION

+ Programs ~ Get Involved wResources

National 4-H Council

OUR MISSION: TO INCREASE INVESTMENT AND PARTICIPATION IN HIGH QUALITY 4-H PC
YOUTH DEVELOPMENT

é---C:cncnp-erati\.re Extension System

communica , and legal and fiduci:



Innovations — Community Engagement
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Innovation - Engagement

Email

faCEbOOk I keep me logged in

Hickman County Cooperative Extension Service is on Facebook
Sign up for Facebook to connect with Hickman County Cooperative Extension Service.

Hickman County Cooperative Extension Service | ) ke |
Wall Info Photos Discussions Boxes Events >»

Hickman County Cooperative Extension Service + Others

Just Hickman County Cooperative Extension Service T8 %324

257 People Like This

: " Hickman County Cooperative Extension Service
ﬁ EXTREME COUPONING Extreme Couponing with Lisa Schraw
-Hm s First Baptist Church, Clinton, KY

o Time: 7:00PM Thursday, February 17th

- | &
Sandra R. e §
Wood -

i DR =

Mg ey W6 W
o g B o P

Id Aull
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Innovations - Shared Expertise

e Sharing expertise
among universities

e eXtension — facilitated
collaboration

Kiension
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'\ Webinars Leverage
People Resources
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Innovations — Technology and Service

e Rapid diagnosis of problems
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Innovation — Applied Research

Response to Critical Issues
—Soybean Rust

SBR
YIELD
LOSS
MODEL
PROJECT

— Develops depth of

skills and confidence
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|
Innc;.vations — Global Agriculture
T k
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Innovatlons —Telllng
Our Story
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Innovations for the Future

* True to core values
—Research-based

—Relevance to local
YIES

—Relationships
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See you in 2114 for
the BiCentennial

Extension100Years.net
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