2009 Explanatory Notes
Agricultural Marketing Service

Table of Contents
Page
Purpose Statement .. .. ..o ettt aees 16-1
Statement of Available Funds and Staff Years ..........cccocecvviviieeceniecnnieiecesieeeeeeeeee e 16-9
Permanent Positions by Grade and Staff Years ..........ccccccceeievieiecieieeieciceceee e 16-10
Motor Vehicles FIEet Data ........cccocerirererrinieieeiiniieieireeiereseeiee st se e se s s s sae e 16-11
Marketing Services:
Appropriations LANGUAZE .......cccceeereirierrinineninieenieiee ettt et sbe sttt st sbe e ns 16-12
Lead-off Tabular Statemment ..........c..oerieuerieirieinieiiieeseee et et st 16-12
Project StAtEIMENL ........cocuiviiiiiiiiiiitcecc ettt 16-13
JUSHITICAUIONS ...veneieieieiteieteet ettt ettt e b et eb e b ba et e s b ebesbeebe e e e sbesaeebaeseerannaeseens 16-13
Geographic Breakdown of Obligations and Staff Years .........ccccoceveeivevennenineiinsinserinens 16-21
Classification DY ODJECES ......c.ccevveierierieiniirieniiieiesieiesiestestestesee et sresseesaessessnesesaessesssessessanns 16-22
Status Of PTOZIAIN .....ovviiiiiiiiiiiiiiiiiciice ettt et e e 16g-1
Limitation on Administrative EXpenses ..........cccococeverereveereennne ettt ne e 16-23
Payments to States:
Appropriations LANGUAZE .......cccceeeeerererireneninerenereee sttt es e sesre e e st st sne e ene e 16-24
Lead-off Tabular Statement ..........c.ecveverieuinieiiriniiireseecrietset ettt ean 16-24
Project Statement ................. ettt et bttt bt e et e e e bbb bbb bR eh e e E ke b st E bbb e et en 16-24
Geographic Breakdown of Obligations and Staff Years ..........cccccevvciniinniinecininenne, 16-26
Status Of PrOGIAM. .......cccoviviiiiiniiiiiiii s 16g-18
Perishable Agricultural Commodities Act Fund:
Lead-off Tabular Statement ...........cccvveveeireinnnnercne et 16-28
Project Statement..........ccoviiiniiiiiiiiiii 16-28
Geographic Breakdown of Obligations and Staff Years ..........c.cccoviiniiiiniiiniicic, 16-29
StAtUS OF PTOZIAINL ...cuuiiniiiieiiiieiricnt ettt ettt sr e sa e s et nesa e s 16g-21
Section 32:
Appropriations Language .........cccocvviiiiiiiiiii e 16-30
Lead-off Tabular Statement ............oceeveverieirieirieirteeniee ettt ettt s 16-30
Project StAtEMENLE .......c..evvireeceiiiiiicc bbb 16-31
JUSHIICATIONS ...veuveereeeieeeieesietete ettt ettt s ae sttt eeer e se b emeeresr e seen et enesrabe s sbssae s enean 16-32
Geographic Breakdown of Obligations and Staff Years ..........cccccovvviinniniciccceene, 16-33
Status Of PrOZIAIM ...co.eveeveveereiniriiereniirte et ss s e 16g-22
Trust Fund — Proposed Legislation...........c.ceecevieereinieineiniiiiiiiiciisineiees e 16-34
Summary of Budget and Performance:
Statement of Goals and ObBJECLIVES ........ccccvviriciiiiniiiiie s 16-35
Strategic Objectives and Funding ... 16-37
Key Performance Outcomes and MEASUIES ...........cevvureirininiiiiinnnininnesssseeesesiss s 16-40

Full Cost by Strategic GOal ........c.ccoeueurierrieiieirrrcccrniin s 16-44



16-1
AGRICULTURAL MARKETING SERVICE

Purpose Statement

The mission of the Agricultural Marketing Service (AMS) is to facilitate the competitive and efficient
marketing of agricultural products. AMS programs support a strategic marketing perspective that adopts
product and marketing decisions to consumer demands, changing domestic and international marketing
practices, and new technology. AMS’ marketing programs support USDA Strategic Goal 2: to enhance
the competitiveness and sustainability of rural and farm economies.

AMS carries out a wide range of programs under the authorization of the Agricultural Marketing Act of
1946 as well as over 50 other statutes. AMS conducts many appropriated program activities through
cooperative arrangements with State Departments of Agriculture and other agencies. About two-thirds of
the funds needed to finance AMS activities are derived from voluntary user fees. AMS provides services
for private industry, State and Federal agencies on a reimbursable basis, in connection with commodity and
other grading programs.

1. Market News Service:

The Market News program is authorized by the following statutes:

Agricultural and Food Act of 1981 (as amended by the Food Security Act of 1985)
Agricultural Marketing Act of 1946

Cotton Statistics and Estimates Act of 1927

Livestock Mandatory Reporting Act of 1999

Peanut Statistics Act

Naval Stores Act

Tobacco Inspection Act of 1935

U.S. Cotton Futures Act

The AMS market news service collects, analyzes, and disseminates market information to the public
for numerous agricultural commodities, including cotton, cottonseed, and tobacco; dairy products;
fruits, vegetables and ornamentals; livestock, meat, grains and wool; and poultry and eggs. Market
information covers local, regional, national, and international markets and includes current data on
supply, movement, contractual agreements, inventories, and prices for agricultural commodities.
Federal and State reporters obtain market information, which AMS experts analyze, compile, and
immediately disseminate to the agricultural community, academia, and other interested parties.
National information is integrated with local information and released in a form easily understood by
the industry and locality served. AMS expanded global market reporting beginning in FY 2003 to
assist exporters and provide information on imported products competing for domestic markets. AMS
provides electronic access and e-mail subscriptions through interet-released market news reports. '
This program contributes to USDA’s Goal 2 by providing producers and marketers of farm products
and those in related industries with timely, accurate, and unbiased market information that assists them
making the critical daily decisions of where and when to sell, and at what price; thereby enhancing
competitiveness and helping to increase the efficiency of agricultural marketing systems.

2. Shell Egg Surveillance, Standardization, Grading, and Plant Variety Protection:

These programs are authorized by the following statutes:

Agricultural Marketing Act of 1946
Cotton Statistics and Estimates Act of 1927
Egg Products Inspection Act
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Farm Security and Rural Investment Act of 2002
Naval Stores Act

Plant Variety Protection Act

Tobacco Inspection Act of 1935

Tobacco Statistics Act

U.S. Cotton Futures Act

United States Cotton Standards Act

Wool Standards Act

To ensure that cracked, leaking, or other types of loss eggs are diverted from table egg consumption,
the Shell Egg Surveillance Program verifies that marketed eggs have a quality level of at least U.S.
Consumer Grade B. The development of U.S. grade standards and grading activities facilitate the
domestic and international marketing of agricultural commodities. The Plant Variety Protection

Program encourages the development of novel varieties of sexually (seed) reproduced or tuber
propagated plants by providing intellectual property rights protection to developers.

a.

C.

Shell Egg Surveillance: AMS conducts this program, in cooperation with the State departments of
agriculture, to ensure that shell egg handling operations are inspected at least four times yearly and
hatcheries are inspected at least once yearly to control the disposition of certain types of
undergrade and restricted eggs. This program ensures accomplishment of USDA Goal 2 by
diverting eggs that are not at least U.S. Consumer Grade B--and which cannot be sold in shell
form--to egg breaking plants, which reassures buyers to support efficient markets.

Standards Development: AMS develops, reviews, and maintains agricultural commodity
standards that describe product quality attributes such as taste, color, texture, yield, weight, and
physical condition for use in the trading of agricultural commodities. These standards provide a
common language for buyers and sellers of commodities both here and abroad for use in
marketing, which contributes to USDA Goal 2. AMS standards constitute the basis for market
reporting, and are used in grading cotton, milk and dairy products, eggs, fruits, livestock and meat,
nuts, tobacco, poultry, and vegetables. AMS participates in international standards-setting and
other marketing activities related to agricultural exports to lend technical expertise and represent -
the interests of the agricultural industry.

Grading, Certification, and Audit Verification: The grading process involves the application or
verification of quality standards for agricultural commodities. AMS provides grading and
certification services on agricultural commodities for which developed standards are available. In
addition, AMS provides acceptance and condition inspection services for all agricultural
commodities upon request. AMS certification services provide assurance to buyers that the
products they receive are the quantity and quality specified in their contract with the seller. These
activities contribute to USDA Goal 2 because the services facilitate efficient marketing by
permitting purchasers to buy commodities without having to personally inspect them and by
providing an impartial evaluation of the quality of products prior to their sale. AMS certificates
can be used as evidence of quality and condition in a court of law to settle commercial disputes.
AMS also offers production and quality control system audits (audit verification services) that
reduce costs and assist the industry in making various marketing claims about their products.
Grading, certification, and audit verification activities are performed by Federal employees and
Federally-supervised State employees on a fee-for-service basis. Also under the Agricultural
Marketing Act, AMS tests voluntarily submitted seed upon request and for a fee.

Plant Variety Protection Program: This program is authorized by the Plant Variety Protection Act,
which encourages the development of novel varieties of sexually reproduced or tuber propagated
plants by providing intellectual property rights protection to the developer. The program, funded
by user fees, supports USDA goal 2 by verifying the uniqueness of variety and issuing certificates
that assure developers exclusive rights to sell, reproduce, import, or export such varieties, or to use
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them in the production of hybrids or different varieties, for a period of 20 years for most species
and 25 years for woody plants.

3. Market Protection and Promotion Programs:

AMS administers programs under several laws that authorize the collection of pesticide application
and residue information to ensure proper marketing practices, stimulate innovative and improved
commodity marketing, and provide assistance to industry-sponsored activities.

In the administration of market protection and promotion activities, the Agricultural Marketing
Service operates under the following authorities:

Agricultural Marketing Act of 1946

Beef Promotion and Research Act of 1985

Capper-Volstead Act

Cotton Research and Promotion Act

Commodity Promotion, Research, and Information Act of 1996
Dairy Production Stabilization Act of 1983

Egg Research and Consumer Information Act

Export Apple Act

Export Grape and Plum Act

Farm Security and Rural Investment Act of 2002

Federal Seed Act

Fluid Milk Promotion Act of 1990

Food, Agriculture, Conservation and Trade (FACT) Act of 1990
Food Quality Protection Act of 1996

Hass Avocado Promotion, Research, and Information Act of 2000
Honey Research, Promotion and Consumer Information Act
Mushroom Promotion, Research and Consumer Information Act of 1990
Organic Foods Production Act of 1990

Peanut Promotion, Research and Information Order

Popcorn Promotion, Research, and Consumer Information Act
Potato Research and Promotion Act

Pork Promotion, Research and Consumer Information Act of 1985
Soybean Promotion, Research and Consumer Information Act
Specialty Crops Competitiveness Act of 2004

Watermelon Research and Promotion Act

a. Pesticide Data Program: The Pesticide Data Program (PDP), established under authority of the
Agricultural Marketing Act of 1946 and the 1996 Food Quality Protection Act, develops and
communicates comprehensive, statistically-reliable information on pesticide residues in food to
improve Government dietary risk assessments. This program supports USDA Goal 2 by providing
data on a continual basis to the Environmental Protection Agency (EPA) for use in the pesticide
registration process and to other Federal and State agencies for use in determining policies
intended to safeguard public health. In addition to reporting comprehensive pesticide residue data
for general dietary risk assessment, the program established and maintains a database of pesticide
residues on the foods most likely consumed by children. The pesticide residue data collected by
the program enhances the competitiveness and sustainability of farm economies by supporting the
use of safer crop protection methods and supports marketing by providing information that can be
used to assure consumers. To ensure integrity and the high degree of quality required for dietary
risk assessment procedures, PDP's standard operating procedures parallel EPA's Good Laboratory
Practice guidelines. Information on significant findings is reported to the Food and Drug
Administration (FDA). This program is a cooperative effort between Federal agencies and is
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conducted by AMS through agreements with State agencies that provide sampling and testing
services.

. Microbiological Data Program (MDP): The FY 2009 budget proposes to discontinue funding and
terminate the Microbiological Data Program (MDP) because it is difficult to determine to what
extent the data is used to support risk assessments. The Microbiological Data Program,
implemented in 2001, has been collecting information regarding the prevalence of food-borne
pathogens and indicator organisms on domestic and imported fresh fruits and vegetables to
establish a national foodborne pathogen baseline. However, the use of MDP data by other Federal
agencies, including the FDA and the Centers for Disease Control and Prevention, in
epidemiological investigations aimed at determining the source of outbreaks of foodborne illness,
is limited because the origin of sample data is not collected.

. National Organic Standards Program: This program is authorized by the Organic Foods
Production Act of 1990. The Act requires AMS to develop and maintain national standards
governing the production and handling of agricultural products labeled as organic. AMS provides
support to the National Organic Standards Board, reviews materials for the national list of allowed
synthetic materials, and coordinates the enforcement and appeals process. The legislation also
requires AMS to examine and accredit State and private certifying agents to ensure their
compliance with national organic standards. AMS accredits foreign agents who certify products
labeled organic for export to the U.S. and a foreign government that operates an organic
accreditation program for organic exports to the U.S. must be approved under a recognition
agreement granted by USDA. The nationwide program supports USDA Goal 2 by increasing the
efficiency and enhancing the competitiveness of domestic agricultural marketing for organic
products. Program administration is funded from appropriations.

. Federal Seed Program: The Federal Seed program is authorized by the Federal Seed Act, which
regulates agricultural and vegetable seed moving in interstate commerce. The program supports
USDA Goal 2 by prohibiting false labeling and advertising of seed, as well as the shipment of
prohibited noxious-weed seed into a State. About 500 State seed inspectors are authorized to
inspect seed subject to the Act. Seed samples are routinely drawn by State seed inspectors to
monitor seed sold commercially and intrastate infractions are subject to State laws. Should an
inspection reveal infractions of the Federal Act, the violation is referred to AMS by the
cooperating State agency. Based on the results of its tests and investigations, AMS attempts
administratively to resolve each case. For cases that cannot be resolved, AMS can initiate
appropriate legal action.

Pesticide Recordkeeping Program: The pesticide recordkeeping program is authorized by the
Food, Agriculture, Conservation and Trade Act of 1990. This program established Federal
regulations requiring certified applicators to maintain records on applications of Federally-
restricted use pesticides as required by the Act. The Act also requires that records be surveyed to
provide a database on the use of restricted pesticides. A Memorandum of Understanding signed
by the AMS, the National Agricultural Statistics Service (NASS), and the Environmental
Protection Agency (EPA) identifies the responsibilities and roles of each agency pertaining to
record surveys and reporting on restricted pesticide usage. AMS delegates authority to State
pesticide regulatory agencies to monitor compliance with the recordkeeping requirements through
cooperative agreements, but utilizes Federal inspectors in those States that choose not to enter into
cooperative agreements. This program supports USDA Goal 2 because the accuracy of restricted
use pesticide data is enhanced by good recordkeeping practices by certified applicators. AMS
uses information obtained during NASS pesticide-usage surveys as one indicator of the degree of
compliance with recordkeeping requirements. :

Country of Origin Labeling: The Country of Origin Labeling (COOL) Act requires retailers to
notify their customers of the country of origin of covered commodities. Labeling requirements for
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fish and shellfish became mandatory during fiscal year 2005. During FY 2008, AMS will issue a
mandatory labeling rule for the remaining commodities, since the 2006 Appropriations Act
established September 30, 2008 for implementation of mandatory COOL for all other covered
commodities (which include ground and muscle cuts of beef, pork, and lamb; fresh and frozen
fruits and vegetables; and peanuts). AMS established an audit-based compliance program in FY
2006 for fish and shellfish to ensure that the public receives credible and accurate information on
the country of origin of the covered commodities they purchase, thereby supporting USDA Goal
2. A primary component of the Federal enforcement program is surveillance activities performed
by State governments under cooperative agreements. AMS is responsible for training Federal and
State employees on enforcement responsibilities; analyzing and responding to formal complaints;
conducting routine surveillance audits; and conducting educational and outreach activities with
interested parties. Program administration is funded through annual appropriations. For FY 2009,
USDA is requesting legislative authority to implement and retain user fees to fund the cost of
compliance verification activities for all commodities covered under the Country of Origin
Labeling (COOL) Act.

g The Commodity Research and Promotion Acts: AMS provides oversight and direction to
industry-funded and managed commodity research and promotion programs. The various research
and promotion acts authorize the collection of an assessment from identified segments of the
marketing chain. The program supports USDA Goal 2 because the assessment funds are used to
broaden and enhance national and international markets for various commodities. Assessments to
producers are most common; however, some programs assess processors, feeders, packers,
handlers, importers, exporters, or other entities. These assessments are used to carry out research
and promotional activities for avocados, beef, blueberries, cotton, milk and dairy products, fluid
milk, eggs and egg products, honey, lamb, mangos, mushrooms, peanuts, popcorn, pork, potatoes,
soybeans, sorghum, and watermelons. AMS reviews and approves the budgets and projects
proposed by the research and promotion boards to ensure that proposals comply with the Order
and the Act. Each research and promotion board reimburses AMS for the cost of implementing
and overseeing its program.

Wholesale, Farmers and Alternative Market Development:

This program is authorized under the Agricultural Marketing Act of 1946 and the Farmer to Consumer
Direct Marketing Act of 1976, as amended. The program supports USDA Goal 2 by providing
technical advice and assistance to States and municipalities that are interested in creating or upgrading
wholesale market facilities, auction and collection markets, and retail farmers markets. AMS also
conducts feasibility studies in cooperation with the private sector, non-profit organizations, and other
government agencies to evaluate and suggest efficient ways to handle and market agricultural
commodities. AMS studies changes in the marketplace to assist States, localities, market
managers/operators, and growers in making strategic decisions for future business development.

Transportation Services:

Transportation services activities are authorized under the following statutes:

Agricultural Marketing Act of 1946

Agricultural Adjustment Act of 1938

Agricultural Trade and Assistance Act of 1954

Rural Development Act of 1972

International Carriage of Perishable Foodstuffs Act of 1982

AMS monitors the agricultural transportation system (inland waterways, rail, truck, ocean bulk, and
ocean containerized) and conducts market analyses that help support decisions regarding the
transportation of agricultural products domestically and internationally. This program supports
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USDA Goal 2 by determining whether the Nation’s transportation system will adequately serve the
agricultural and rural areas of the United States by providing necessary rail, barge, truck, and shipping
services. AMS provides technical assistance to shippers and carriers and participates in transportation
regulatory actions before various Federal agencies. In addition, AMS provides economic analyses
and recommends improvements to domestic and international agricultural transportation for policy
decisions.

Payments to States and Possessions:

The Federal-State Marketing Improvement Program (FSMIP) is authorized by the Agricultural
Marketing Act of 1946. The Act gives USDA the authority to establish cooperative agreements with
State departments of agriculture or similar State agencies to improve the efficiency of the agricultural
marketing chain, which supports USDA Goal 2. Project funds are provided to State marketing
agencies to: identify and test-market farm commodities, determine methods of providing more
reliable market information, and develop better post-harvest and packaging methods. This program
has made possible many types of projects, such as electronic marketing and agricultural product
diversification. Current projects are focused on the improvement of marketing efficiency and
effectiveness, and seeking new outlets for existing farm-produced commodities. The States perform
the work or contract with others, and must contribute at least one-half of the cost of the projects.

Perishable Agricultural Commodities Act Program:

This program is carried out under the Perishable Agricultural Commodities Act (PACA) and the
Produce Agency Act (PAA) and is funded by license fees. The program supports USDA Goal 2
because these Acts are designed to: (1) protect producers, shippers, distributors and retailers from
loss due to unfair and fraudulent practices in the marketing of perishable agricultural commodities;
and (2) prevent the unwarranted destruction or dumping of farm products handled for others.
Commission merchants, dealers, and brokers handling fresh and frozen fruits and vegetables in
interstate and foreign commerce must obtain a PACA license and must abide by the fair trading
practices established by the PACA. Traders who have been found to have committed unfair trade
practices face license suspension or revocation and may be required to post surety bonds before
resuming operations. To increase protection and avert financial losses to growers and licensed firms,
the PACA was amended in 1984 to create a statutory trust. Sellers of fruits and vegetables who have
not been paid are secured under this legislation until full payment is made. Complaints of violations
are investigated and resolved through: (1) informal agreement between the two parties; (2) formal
decisions involving payments to injured parties; (3) suspension or revocation of license; and (4)
publication of the facts. Any interested party or group may request AMS assistance in settling
disputes under the PACA.

Strengthening Agricultural Markets and Producer Income (Section 32):

Under Section 32 of the Act of August 24, 1935, (7 U.S.C. 612c) an appropriation equal to 30 percent
of gross customs receipts collected during each preceding calendar year and unused balances up to
$500 million are available for encouraging the domestic consumption or exportation of agricultural
commodities. An amount equal to 30 percent of receipts collected on fishery products is transferred
to the Department of Commerce’s National Marine Fisheries Service.

a. Commodity Purchases and Diversions: AMS purchases non-price supported commodities such as
meats and fish, fruits and vegetables, and poultry and egg products in order to stabilize market
conditions pursuant to Section 32, and in support of entitlement program needs within USDA.
AMS Section 32 purchases enhance the competitiveness and sustainability of farm economies in
support of USDA Goal 2. All purchased commodities are distributed by the Food and Nutrition
Service (FNS) to schools as part of the entitlement for the National School Lunch Program or to
other nutrition assistance programs. AMS also provides purchasing services to FNS to supply
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food to recipients in nutrition assistance programs authorized by Congress. Reimbursements for
the administrative costs associated with purchases requested for nutrition assistance programs are
included in the User Funded and Reimbursable Programs table.

Diversion payments are authorized by clause 2 of Section 32 of the Act of August 24, 1935. This
legislation authorizes the Secretary of Agriculture to divert agricultural commodities or products
from normal channels of trade and commerce by payment of benefits or indemnities or by other
means. The diversion program under Section 32 provides alternative means of support to markets
that are experiencing adverse economic conditions.

AMS develops, coordinates, and approves Federal food product descriptions and establishes
quality assurance policies and procedures for the procurement of food by USDA, the Department
of Defense, the Indian Health Service, the National Institutes of Health, the Bureau of Prisons, and
the Department of Veterans Affairs. This program updates and streamlines Federal food
specifications to improve the cost efficiency of Federal food purchasing by using commercial item
descriptions whenever possible. For purchases of meat items, the Department of Defense and
other agencies use Institutional Meat Purchase Standards (IMPS).

b. Marketing Agreements and Orders:

Marketing agreements and orders assist farmers, milk producers, and handlers by allowing them to
collectively work to solve marketing problems. The Marketing Agreements and Orders Program
is authorized by the Agricultural Marketing Agreement Act of 1937. These instruments are
designed to stabilize market conditions and improve the returns for fluid milk and fruit and
vegetable producers, which supports USDA Goal 2. AMS oversees these various activities to
ensure that they operate in the public interest and within legal bounds.

Marketing agreements and orders: (1) establish minimum prices that handlers pay to dairy
producers; (2) regulate the quality and quantity of fruits and vegetables sold in commercial
channels; and (3) provide for market development and promotion (including paid advertising). A
majority of the currently active Federal marketing order programs for fruits and vegetables include
minimum grade requirements. The standards used by our programs include characteristic qualities
as well as criteria related to food safety (e.g., lack of mold, insects, foreign material, etc.).
Presently, there are 30 active marketing agreement and order programs covering 25 specialty crop
commodities and 10 milk marketing orders. Proposed orders are subject to approval by producers
of the regulated commodity. Section 32 funds authorized by 7 U.S.C. 612c, are used by AMS for
administering the Marketing Agreements and Orders Program at the national level, and to conduct
public hearings and referenda to determine producer sentiment concerning new programs and
proposed revisions of marketing orders already in effect. Administration at the local level is
financed through handler assessments.

Geographic Dispersion of Offices and Employees:

AMS headquarters is located in Washington, D.C. The agency has 135 consolidated year-round and
seasonal field offices. AMS’ peak employment period occurs during four months from September through
December, due to the seasonal nature of cotton, tobacco, and a variety of fruit and vegetable grading
programs. Employment during the peak period averaged 4,417 during fiscal year 2006. As of September
30, 2007, AMS had 3,774 employees, of whom 2,442 were permanent full-time and 1,332 were other than
permanent full-time employees. Eighty five percent of AMS employees are assigned to field offices. Of
the 3,201 employees assigned to field office locations, 1,882 were permanent full-time and 1,319 were
other-than permanent full-time employees.
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GAO Evaluations:

“Spot Cheese Market: Market Oversight Has Increased But Concerns Remain About Potential
Manipulation” (GAO-07-707). This study presented GAO’s review of issues relating to the spot cheese
market at the Chicago Mercantile Exchange (CME) and ways to improve spot cheese price accuracy and
transparency. GAO made recommendations for USDA’s consideration to improve the timeliness and
reliability of reported cheese prices. AMS was already in the process of addressing this issue at the time of
the GAO engagement and has published an interim final rule for Dairy Product Mandatory Reporting.
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AGRICULTURAL MARKETING SERVICE

Statement of Available Funds and Staff-Years
2007 Actual and Estimated 2008 and 2009

2007 2008 2009
Item Actual Enacted Estimated
Staff Staff Staff
Amount Years Amount Years Amount Years
Agricultural Marketing Service
Marketing SErviCes .............coccociiiiiiiiiiii e $73,788,472 428 $76,862,000 438 $76,015,000 440
Payments to States and Possessions .......................... 1,334,000 -- 3,209,000 -- 1,334,000 --
SpecialtyCropGrants 5,469,084 -- 8,500,000 -- -- --
Rescission... - - -- -619,997 -- -- - -
Tota] .................. e 80,591,556 428 87,951,003 438 77,349,000 440
Obligations under other USDA appropnatlons
Food & Nutrition Service for commodity procurement services ... 881,000 8 895,000 8 913,000 8
Total, Agriculture Appropriations ..............c........ 81,472,556 436 88,846,003 446 78,262,000 448
Permanent Appropriations:
Funds for Strengthening Markets, Income, and Supply (Sec. 32) . 7,029,269,059 117 7,563,683,777 117 7,979,334,788 117
Rescission .. . -37,601,000 -- -684,000,000 -- -293,000,000 --
Recoveries of Pnor Year Obhgatlons 119,915 .- -- .- .- .-
Offsetting Collections... .. U 139,276,862 -- -- -- .- --
Unobligated balance avallable start of year 146,760,123 -- 500,000,000 -- -- --
Deduct transfers out . - TR -5,813,937,404 -- -6,338,142,777 -- -6,614,483,788 --
Unobligated balance ava.llable end of Year .......ccoeeeonnns -500,000,000 -- -- -- -- --
Unobligated balance reverting to Treasury............................. -80,658,513 -- -- -- -- -~
Net AMS .. . 883,229,042 117 1,041,541,000 117 1,071,851,000 117
Perishable Agncultural Commodmes Act Fund .................. 10,556,591 81 10,052,000 85 10,325,000 85
Total, Permanent Appropriations .............c..c.covueeeevunens 893,785,633 198 1,051,593,000 202 1,082,176,000 202
Non-Federal Funds:
Oversight work for the following:
American Egg Board ... 260,062 2 262,000 2 262,000 2
Avocado (Hass) Board . 56,417 1 60,000 1 60,000 1
Avocado (California) Board 35,541 0 57,000 0 57,000 0
Avocado (Chilean) Board ... . 28,666 0 56,000 0 56,000 0
Avocado (Mexican) Board ...................coooon 18,801 0 23,000 0 23,000 0
Beef Board 239,673 2 209,000 2 209,000 2
Blueberry Board .............coocoiiiiiiiiii e 71,939 1 81,000 1 81,000 1
Cotton Board .........ccouvtiiiiiiiiiiit it e e 232,099 1 228,000 1 228,000 1
Dairy Board 501,920 4 505,000 4 505,000 4
Fluid Milk Board . 394,073 3 380,000 3 380,000 3
Honey Board . e FTON 85,109 .1 60,000 1 60,000 1
Honey(lmporter) Boa:d 55,996 0 93,000 0 93,000 0
Honey(Producers)Boardm“.....A......A...........‘.......‘....... 0 0 57,000 0 57,000 0
Lamb Board 100,813 0 106,000 0 106,000 0
Mango Board ... 110,569 0 109,000 0 105,000 0
Mushroom Board .......... 83,345 0 103,000 0 103,000 0
Peanut Board ............... 117,997 1 130,000 1 130,000 1
Popeorn Board ... 27351 0 35,000 0 35,000 0
Pork Board 185,108 1 194,000 1 194,000 1
Potato Board ........................ 113,150 1 130,000 1 130,000 1
Red Raspberry Council . 0 1 72,000 1 72,000 1
Sorghum Board... ... . 2,656 1 125,000 1 125,000 1
Soybean Board ... 190,814 1 188,000 1 188,000 1
Watermelon Board . 104,641 1 105,000 1 105,000 1
Fees for grading of cotton and tobacco ..... e 52,064,994 544 61,233,000 530 62,888,000 530
Grading of farm products for producers, processors, and
municipal, State and Federal Agencies ............ 135,464,208 1,464 132,000,000 1,491 135,700,000 1,491
Wool research, development, and promotion <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>