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Outline

Consumer spending on food

Long-term food price trends

Food prices in 2022

Updates to the food price forecasting methodology

2023 food price forecasts in (recent) historical context
Food Price Outlook released: today (February 2319, 2023)
Additional ERS Publications
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U.S. consumers spent 12 percent of total expenditures on food

in 2021

Share of U.S. household consumer expenditures by major categories
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Source: USDA - ERS using BLS Consumer Expenditure Survey Data




U.S. consumers spent 12 percent of total expenditures on food
in 2021

Share of U.S. household consumer expenditures by major categories
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In 2022, food prices grew faster than the all-items CPI and all
other major consumption categories except transportation

Percent change
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Consumers spend different amounts on food categories—
weighting by percent of food expenditures

Food away from home
38%

Food at home
62%

Source: USDA - ERS using BLS Consumer Price Index Data,
December 2022

=22 Economic Research Service
www.ers.usda. gov




ERS also reports food-at-home categories—percent of food-at-
home expenditures by category

Cereals and bakery products Nonalcoholic beverages
13% 11%

Fats and oils
Dairy products 39%

10%

Eggs
Fruits and vegetables 2%

17%

Other foods Meats, poultry, and fish Sugar and sweets

20% 21% 3%

Source: USDA - ERS using BLS Consumer Price Index Data,
December 2022
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Prices grew slower for food consumed at home versus away from
home 2009-2019; similar growth rates 2020-2022
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Prices for all food-at-home categories tracked by ERS grew by at
least 5 percent in 2022

Food at home (all categories)
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New forecasting methods implemented January 2023

1. Models selected each month based on

historical data D e Vice
— Improve forecasting precision = Time-Series Methods for
— Allow real-time adjustments to changing = Forecasting and Modeling

== Jncertainty in the Food

Price Outlook
2 . U n Ce rta i nty a bo ut fo re Ca Sts Matthew J. MacLachlan, Carolyn A. Chelius, and Gianna Short

— Differs by food category based on price
volatility and model fit

— Resolves throughout the year as more
data become available

food systems
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Comparison of updated and legacy approaches: food-at-home
price forecast for 2022
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Slower forecasted food-at-home price increases in 2023
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Food-away-from-home prices increased more rapidly than in
recent history and have gradually slowed
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Takeaways

* Lastyear (2022)
— Highest food price inflation since 1979

— Prices did not decrease for any category; beef and veal prices
increased the least
* This year (2023)
— Food-at-homes prices predicted to increase 8.6 percent, food-away-
from-home prices 8.3 percent

— Substantial uncertainty persists, particularly for egg prices
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What’s next?

* Food Price Outlook updated: Thursday, February 23"
— Forecasts cover 2023, and 2024 starting in July
— Forecast 7 farm, 6 wholesale, and 22 retail food categories
— Available at www.ers.usda.gov/data-products/food-price-outlook

* Additional research addressing forecasting methods used in
the Food Price Outlook
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http://www.ers.usda.gov/data-products/food-price-outlook

Other work from ERS Food Markets Branch

 USDA Food Dollar Series: Measures annual expenditures
on food. www.ers.usda.gov/data-products/food-dollar-

2021 nominal food dollar by industry group

. Packaging, 29¢ 1 - Transportation, 3.6¢ Food services, 33.6¢
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* Price Spreads from Farm to Consumer: Comparisons or (SRS Advertising, 3.0¢

prices paid by consumers with prices received by farmers
for corresponding commodities. www.ers.usda.gov/data-
products/price-spreads-from-farm-to-consumer
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http://www.ers.usda.gov/data-products/food-dollar-series
http://www.ers.usda.gov/data-products/food-expenditure-series
http://www.ers.usda.gov/data-products/price-spreads-from-farm-to-consumer

Like, Share, & Follow ERS
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—

www.ers.usda.gov www.ers.usda.gov/ @USDA_ERS linkedin.com/company/

data-products/charts-of-note usda-economic-research-service
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Presenter Notes
Presentation Notes
Single Slide Closing Option

Before I close, I’d like to note a few ways you can stay up-to-date with ERS research.

Visit our website – www.ERS.USDA.gov – to explore our research and find full copies of our reports. 
View a variety of webinars on ERS reports and data products by going to the multimedia section of our newsroom page.
Go to www.ers.usda.gov/subscribe and subscribe to email updates about specific products of interest such as the Livestock, Dairy, and Poultry Outlook (edit according to your audience’s interests). 
You can even subscribe to receive articles from our Amber Waves Magazine and ERS Charts of Note. 
Speaking of Charts of Note, I’d like to give a shoutout to our new Charts of Note Mobile App – available in Google Android & Apple app stores.
This app – free of cost – delivers the latest Charts of Note straight to your mobile device. You can search the entire Charts of Note library, mark your favorites and share them on social media.
As always, ERS continues to shape our research program and products to best serve a variety of consumers who rely on our research to make or influence public policy and program decisions every day. This app is just one of many ways we work to get our research to those who need it most.  
On social media, you can find us on Twitter (@USDA_ERS) and LinkedIn (USDA Economic Research Service). Follow us to learn about ERS research, events, and more.

Remember to keep ERS in mind in your future pursuits – whether as a helpful resource or potential career path. We’re always seeking the best and the brightest minds to advance our research. 
For a list of current ERS openings, visit our careers webpage listed at the bottom of this slide. 

http://www.ers.usda.gov/subscribe
http://ers.usda.gov/about-ers/careers-at-ers

Thank youl!

Matthew Maclachlan
Food Markets Branch, Food Economics Division
USDA - Economic Research Service
Matthew.MaclLachlan@usda.gov
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