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Mission
T he Food I nst i tu te str i ves to be the best  si n gle 
sou r ce fo r  in fo r m at io n  ab o u t  th e  fo o d  
in d u str y  f r om  f ar m  to f or k .

T h e  asso cia t io n  p r o vid e s b a lan ce d  co ve r age  o f 
fo o d  t r e n d s th r o u gh  m u lt ip le  w ay s so  th a t  
in d u str y  p r o fe ssio n a ls w o r ld w id e  can  tap  in  
w h e n  an d  h o w  th e y  ch o o se .



Sluggish Growth At Retail In 
2017, Particularly Supermarkets
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Retailers Absorbed Increased 
Costs Throughout 2017
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Expenditures For Food At 
Home Up 2.4% In 2017

Says BEA
O Personal consumption expenditures for off 

premise food up 2.4% in 2017 vs. 2016

O Less 0.2% deflat ion, puts “ real”  sales up 
an est imated 2.6%
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What A Year: 
M & A Activity Took Off
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A 34% Increase In Acquisitions
By Manufacturers

Proprietary Information:  Food Institute LLC, Upper Saddle River, NJ



That Surge Was Less Intense 
At Supermarkets …
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..But Was Overshadowed By A 
Single Deal



Other Chains Split Up



More On Those “Alternative” 
Food Retailers
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And On the Horizon
Another Big Deal

“The merger is the best way for them to compete in 
businesses increasingly threatened by Amazon.com 

Inc., along with an emboldened Walmart,”
said execs from both firms, 

The Wall Street Journal

Portion not being sold to Walgreens Boots Alliance



Competition 
Away-From-Home
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Eyeing Bankruptcy Filing?



Some Strategies Employed 
O Fast  moving consumer good sales are shift ing across the store, 

with fresh foods leading growth across the entire store, with ready-
to-eat deli prepared meals representing 60% of the entire deli 
department.

O Retailers took a page from meal kit  producers as some 
stumbled

O Supermarkets embraced the grocerant  t rend
O Home delivery interest  surged and Instacart  was there to 

respond, along with many others such as Shopper Kit .
O Increased focus on local; Farmers markets with produce 

departments
O Americans purchased 625 million rot isserie chickens at  

supermarkets in 2017, according to Costco and Nielsen. A total of 
87 million chickens were sold at Costco in 2017, compared to 51 
million in 2010. Chains strive to keep the price of the chickens 
down, as they serve as an incentive for customers to buy higher-
priced side dishes.
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Industry Experts Since 1928

“Our reporting has evolved with 
developments in the industry, but the 
basic premise of getting the
correct information, and getting it fast 
enough that people can act on it, has 
never changed.”

Brian Todd
Food Institute President & CEO





For more information 
www.foodinstitute.com

Brian Todd
brian.todd@foodinstitute.com
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