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OTA is the leading voice for the 
organic trade in the U.S., 
representing over 8,500 
businesses across 50 states. 

Our members include growers, 
shippers, processors, certifiers, 
farmers' associations, distributors, 
importers, exporters, consultants, 
retailers and more. 

OTA’s Board of Directors is 
democratically elected by our 
members. 

OTA's mission is to promote and 
protect ORGANIC with a unifying 
voice that serves and engages its 
diverse members from farm to 
marketplace. 
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Sales totaled $39.1 billion in 2014
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U.S. Sales of Organic Food and Non-food 



Consumers Demand Changes to Food System
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SPINS Consumer insights powered by IRI Shopper Network for year ending 12/28/2014, UPC coded items only.
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Household Penetration for Organic Purchases



Ranked by Highest Dollar Growth USDA Organic Sales 
Multi Outlet Stores  

SPINSscan Conventional Multi Outlets, including supermarkets, drug, mass, military, club, dollar and Walmart stores (powered by IRI). 
UPC coded items only. 52 weeks ending 2/22/15

Market Growth

SACRAMENTO, CA 29%

SALT LAKE CITY, UT 28%

PHOENIX/TUCSON, AZ 27%

LOS ANGELES, CA 25%

SAN FRANCISCO/OAKLAND, CA 24%

SAN DIEGO, CA 24%

CHICAGO, IL 23%

DALLAS/FT WORTH, TX 22%

SEATTLE/TACOMA, WA 21%

BALTIMORE, MD / WASHINGTON, D.C. 19%

RICHMOND/NORFOLK, VA 18%

PORTLAND, OR 18%

Market Growth

DENVER, CO 18%

WICHITA, KS 17%

ORLANDO, FL 16%

COLUMBUS, OH 16%

HOUSTON, TX 16%

ATLANTA, GA 15%

RALEIGH/GREENSBORO, NC 15%

MIAMI/FT LAUDERDALE, FL 15%

TAMPA/ST PETERSBURG, FL 15%

DETROIT, MI 15%

BUFFALO/ROCHESTER, NY 14%

GRAND RAPIDS, MI 14%

CINCINNATI/DAYTON, OH 14%
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Top 25 Geographic Markets
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Non-stop New Entrants to the Marketplace
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Concentrations of Organic Operations Create 
ECONOMIC HOT SPOTS
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Organic Still Less Than 1% of Total Acreage


