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Promoting and 
growing the baking 
industry

ABA is the only bakery-specific national 
and state trade association, delivering 

results on priorities affecting 
the companies that feed the world.

VOICE OF THE BAKING INDUSTRY SINCE 1897
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Bakers Enrich America
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#BAKINGSTRONG
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Nationally- Recognized COVID-19 Response
#BakingStrong
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Year in Review: Baked Goods in the Grocery Aisles

• In 2020, the bakery department increased 5.2% to $34.2 billion in annual 
sales*

• Adapting to consumer demand: in-store bakery vs center store
• Morning Bakery: 

• Center Store +8.4%
• In-store Bakery -6.8%

• 34% of consumers said they would prepare a 
Thanksgiving meal for just themselves or 
their household, compared to 27% in 2019.** 

*IRI, Total US, Integrated Fresh powered in partnership with IDDBA, 
MULO, % growth versus year ago

**IRI “Home for the Holidays” Report 
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Year in Review: Baked Goods in Foodservice
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Popeyes Papa John's Domino's KFC Pizza Hut Wendy's McDonald's Chipotle Burger King Dunkin' Starbucks

Year Ago Quarter Latest Quarter

Source: Todd Hale, LLC; Company press releases; monthly or quarterly news releases; all include Q2 2020 reporting 

Same-Store-Sales Growth: latest quarter 2020 versus year ago

“With foodservice representing as much as 70% of their sales, frozen bakery players have seen 
reduced orders as food consumption changes from restaurants to home kitchens.” 
– Fresh and Frozen Bakery Amid Covid-19, Rabobank, May 2020 
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Looking Ahead 
Continue safely delivering nutritious 
and delicious products to consumers
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rmackie@americanbakers.org
www.linkedin.com/in/robbmackie
@ABAPRES
AmericanBakers.org

mailto:rmackie@americanbakers.org
http://www.linkedin.com/in/robbmackie
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